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COURSE OUTLINE
PART ONE
1. Introduction
2. Definition of Digital Faith Influencing
3. Key Activities in Digital Faith Influencing
4. Core Components of Digital Faith Influencing
5. Theoretical Foundations
6. Primary Goals of Digital Faith Influencing
7. Scope of Online Spiritual Engagement
8. Key Success Factors for Digital Faith Influencing
9. Challenges and Ethical Considerations
10. Conclusion 
PART TWO
1. Reflection Activity
2. Discussion and assignment








LECTURE NOTES
 OPENING & ORIENTATION
Welcome and Context
1. Introduce the course and today’s focus: Digital Faith Influencing.  
2. Explain that the digital world has become a major mission field, shaping beliefs, values, and spiritual conversations globally.  
3. Emphasize that faith communities must understand how to engage meaningfully, ethically, and effectively online.

 INTRODUCTION TO DIGITAL FAITH INFLUENCING
What Is Digital Faith Influencing?
1. The intentional use of digital platforms—social media, blogs, podcasts, livestreams, messaging apps—to share faith-based content, nurture spiritual growth, and build online communities.
2. It involves influence, not manipulation: guiding people toward spiritual truth, hope, and transformation.
3. It blends technology, communication, and ministry.

Why It Matters Today
1. Billions of people spend significant time online; many seek meaning, answers, and connection.
2. Digital spaces allow faith messages to reach beyond geographical, cultural, and denominational boundaries.
3. Online influence shapes identity, worldview, and behavior—making it a powerful tool for spiritual impact.

DEFINING DIGITAL FAITH
Digital Faith
Digital Faith refers to the expression, practice, and experience of faith through digital technologies. It includes:
· Digital Worship: livestream services, online prayer meetings, virtual devotionals.  
· Digital Discipleship: mentoring, Bible study groups, spiritual coaching via digital platforms.  
· Digital Community: online fellowships, support groups, faith-based forums.  
· Digital Witnessing: sharing testimonies, inspirational content, and scriptural insights online.


Characteristics of Digital Faith
1. Accessible: available, anytime, anywhere.  
2. Interactive: encourages participation, comments, questions, and dialogue.  
3. Multimedia-driven: uses video, audio, text, and visuals.  
4. Networked: connects diverse people across the world.

   GOALS AND SCOPE OF ONLINE SPIRITUAL ENGAGEMENT
1. Evangelism and Outreach
· Reaching people who may never enter a physical church.  
· Sharing messages of hope, truth, and transformation.
2. Discipleship and Spiritual Growth
· Providing continuous spiritual nourishment through devotionals, teachings, and mentoring.  
· Helping believers grow in faith through accessible digital resources.
3. Community Building
· Creating safe spaces for fellowship, support, and accountability.  
· Encouraging interaction and shared experiences.
4. Pastoral Care
· Offering prayer, counseling, and emotional support through digital channels.  
· Being present in moments of crisis or need.
5. Faith-Based Education
Teaching biblical principles, theology, and life skills through online courses, webinars, and content.
6. Cultural Influence
· Shaping conversations around morality, justice, compassion, and societal issues.  
· Being a positive voice in digital culture.

OPPORTUNITIES, THREATS & ETHICS IN DIGITAL FAITH INFLUENCING
A. Opportunities
1. Global Reach: one message can impact thousands or millions.  
2. Cost-Effective Ministry: minimal resources needed to create content.  
3. Youth Engagement: Digital natives respond well to online faith expressions.  
4. Creative Expression: videos, reels, podcasts, graphics, storytelling.  
5. Real-Time Interaction: instant feedback, prayer, and engagement.

B. Threats / Challenges
1. Misinformation: false teachings or misinterpretations can spread quickly.  
2. Digital Fatigue: constant online presence can lead to burnout.  
3. Superficial Engagement: Likes and shares may replace genuine spiritual growth.  
4. Toxic Online Culture: negativity, cyberbullying, and hostility.  
5. Privacy & Security Risks: data misuse, identity exposure.

C. Ethical Considerations
1. Authenticity: be genuine; avoid creating a false spiritual persona.  
2. Accuracy: ensure teachings are biblically sound and well-researched.  
3. Respect & Compassion: treat all users with dignity, even in disagreement.  
4. Transparency: disclose intentions, avoid manipulation or clickbait.  
5. Boundaries: maintain healthy limits in communication, especially in counseling.  
6. Stewardship: use digital influence responsibly, avoiding exploitation of followers.

CONCLUSION 
1. Digital Faith Influencing is a powerful tool for ministry in the modern world.  
2. It requires clarity of purpose, ethical responsibility, and spiritual maturity.  
3. Encourage students to see themselves as digital missionaries, using technology to spread hope, truth, and love.















 ADDITIONAL LECTURE NOTES 
Introduction to Digital Faith Influencing
1. What is Digital Faith Influencing?
Digital faith influencing is the intentional use of online platforms to share spiritual truths, inspire transformation, and guide people toward deeper faith. It merges ministry with digital communication.
2. Why It Matters Today
• 	People spend more time online than in physical gatherings
• 	The digital world is a mission field
• 	Many seekers explore spirituality online before attending a church
• 	Faith voices help counter misinformation, fear, and confusion

3. The Shift to Hybrid Ministry
• 	Churches now operate both online and offline
• 	Digital influence extends ministry beyond geography
• 	Online presence is no longer optional

4. The Role of Influencers in Shaping Culture
• 	Influencers shape opinions, habits, and values
• 	Faith influencers bring hope, truth, and spiritual grounding

Defining Digital Faith Influencing
1. Core Definition
Digital faith influencing is the practice of using digital tools and platforms to communicate faith‑based messages, disciple others, and build spiritually‑oriented communities.
2. How It Differs from Secular Influencing
	Secular Influencing
	Faith Influencing

	Focus on lifestyle, entertainment, and products
	Focus on spiritual growth and transformation

	Driven by trends
	Driven by calling and purpose

	Monetization‑centered
	Ministry‑centered

	Self‑promotion
	Christ‑centered message



3. Identity of a Digital Faith Influencer
• 	A communicator of spiritual truth
• 	A guide, mentor, or encourager
• 	A bridge between faith and culture
• 	A digital missionary


4. Responsibilities
• 	Accuracy in teaching
• 	Compassion in communication
• 	Integrity in lifestyle
• 	Accountability in influence

Goals and Scope of Online Spiritual Engagement
1. Evangelism & Outreach
• 	Reaching the unchurched
• 	Sharing the gospel in accessible formats

2. Teaching & Discipleship
• 	Providing biblical understanding
• 	Helping people grow in faith

3. Community Building
• 	Creating spaces for fellowship
• 	Encouraging mutual support

4. Pastoral Care
• 	Offering encouragement
• 	Responding to spiritual questions
• 	Providing emotional support

5. Advocacy & Social Impact
• 	Speaking on justice, compassion, and moral issues
• 	Using influence to uplift communities

6. Global Reach
• 	Ministering across cultures and time zones
• 	Understanding global spiritual trends

7. Personal Spiritual Mandate
• 	Clarifying your purpose
• 	Staying aligned with God’s direction

Conclusion
· Summary of shared experiences
· Words of exhortation
· Gratitude 
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PROPOSED ADDITIONAL READING MATERIALS
1. Theology of Communication & Digital Evangelization
These texts ground influencers in Christian mission and communication ethics.

Core Church Documents
- Inter Mirifica – Decree on the Media of Social Communications (December 1963)
- Evangelii Nuntiandi – Pope Paul VI  
- Evangelii Gaudium – Pope Francis  
- Christus Vivit – Pope Francis (youth & digital culture)  
- Directory for Catechesis (2020) – Chapter on digital culture  
- Laudato Si’ (sections on media, culture, and human ecology)

Academic / Theological Works
- Heidi Campbell – When Religion Meets New Media  
- Paul Soukup, S.J. – Communication and Change in American Catholicism  
- Stewart Hoover – Religion in the Media Age  
- Pauline Media Studies (Daughters of St. Paul) – various books on digital evangelization

2. Digital Culture, Influence & Online Identity
These readings help influencers understand how digital platforms shape behavior, authority, and community.
Digital Culture & Influence
- Sherry Turkle – Alone Together  
- Zeynep Tufekci – Twitter and Tear Gas (on digital influence & social movements)  
- Jon Ronson – So You’ve Been Publicly Shamed (online reputation & ethics)  
- Cal Newport – Digital Minimalism (healthy digital presence)

Faith & Online Influence
- Faith, Fame and the Feed: How Influencers Shape What We Believe – Religion News Service  
- Jubilee of Catholic Influencers: Faith Also Lives Digitally – Il Sole 24 Ore  
- Catholic Digital Missionaries Share Hope at Jubilee Event – Vatican News

 3. Practical Skills for Digital Ministry
These are essential for content creation, storytelling, and platform strategy.
Content Creation & Storytelling
- Donald Miller – Building a StoryBrand  
- Nancy Duarte – Resonate (storytelling for impact)  
- Austin Kleon – Show Your Work! (creative sharing)

Social Media Strategy
- Gary Vaynerchuk – Crushing It! (platform strategy)  
- Jon Youshaei – YouTube & Instagram growth insights  
- Hootsuite Digital Trends Reports (annual)

Digital Ethics & Online Conduct
- Christian Ethics in a Digital Age – various authors  
- Vatican: Ethics in Internet (2002)  
- Vatican: Church and Internet (2002)

 4. Spiritual Formation for Digital Leaders
A faith influencer needs interior grounding, not just technical skill.
Spiritual Classics
- The Imitation of Christ – Thomas à Kempis  
- The Practice of the Presence of God – Brother Lawrence  
- Introduction to the Devout Life – St. Francis de Sales  
- The Way of the Heart – Henri Nouwen
Modern Spirituality & Mission
- Rebuilt – Fr. Michael White & Tom Corcoran  
- Divine Renovation – Fr. James Mallon  
- The Church of Mercy – Pope Francis
5. Community Building & Digital Pastoral Care
These readings help influencers create authentic, supportive online communities.
- Dietrich Bonhoeffer – Life Together  
- Andy Crouch – The Tech-Wise Family  
- Jean Vanier – Community and Growth  
- Brené Brown – Daring Greatly (vulnerability & trust)

📚 Optional: Academic Articles & Research
If you want more scholarly depth:
- Journal of Media and Religion  
- Church, Communication & Culture  
- Digital Religion: Understanding Religious Practice in New Media Worlds – edited by Heidi Campbell  
- The Social Media Gospel – Meredith 
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